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Subject: The AIPPI Youth Members Summit Meeting: Global Session
Dear all,

We take this opportunity to share this circular prepared by our board member and esteemed
colleague, Nicole Giblin, about the Young AIPPI Members Committee (YAC) event earlier this month.
We are proud about our national group YAC which continues to contribute, participate and/or support
the international YAC activities and events.

On July 9" and 10" 2025, YAC hosted its 2025 Young Members Summit (Webinar), bringing together
around 150 participants under the age of 36 from across the world, highlighting a clear commitment
to nurturing the next generation of professionals in the field.

The event focused on engaging and empowering the younger community through discussions about
the emerging issues in standard-essential patents (SEPs), social media branding and advertising
practices, and the legal response to piracy. The event was opened by General Secretary Nazli Korkut’s
welcoming remarks, emphasizing the importance of supporting the younger generation within the IP
world. Nazli's message resonated through the day’s agenda, as the Global Session meeting was
followed by a Public Speaking and Soft Skills session to reflect the realities and aspirations of young IP
practitioners — led by Eva Vercouteren. The full agenda and details of speakers can be accessed on
AIPPI website (2025 Young AIPPI Members Summit - 9 & 10 July - AIPPI) but we include below a brief
outline to brief our national group members on the content:



https://checkpoint.url-protection.com/v1/r07/url?o=https%3A//www.aippi.org/event/2025-young-aippi-members-summit-9-10-july/&g=OGI5MzRiNGI2OGZlMWExYg==&h=ZmMzNTliZjI5OWZlYTE4OWVhZmFjMmZhM2RlMDliNDZiZjAzMzU0NjU0ODcxOGQ5YjYwYjJkODNiMmIyMjJhNQ==&p=bWVjMTp0ZWNobm9sb2d5aW5ub3ZhdGlvbmluc3RpdHV0ZTpjOm86MjEwZWYxNmU2MDhjMDQ5NGRkNWFiMzlhNjgxM2JmZTk6NzpwOlQ=

- Session 1: Standard-Essential Patents (SEPs) in the Indian Subcontinent
Speaker: Aakrti Vadehra

This session provided an in-depth analysis of SEP enforcement across South Asia, underlining the
complexities and regional differences in legal frameworks, with a focus on India. SEPs, as Aakrti
explained, are patents that protect technologies deemed essential to implementing a technical
standard. These are often in fields like telecommunications and wireless communications - such as Wi-
Fi or Bluetooth. Aakrti detailed how jurisdictions like India, Pakistan, Bangladesh, Sri Lanka, Myanmar,
Bhutan, Maldives, and Nepal each address SEP litigation. Furthermore, Aakrti walked the audience
through the evolving jurisprudence on SEPs in India, breaking it down into 3 waves:

1. Pioneering Cases: highlighted by cases like Philips v Local Manufacturers and Ericsson v
Micromax, where courts began establishing enforceability.

2. Procedure and Competition Law: included cases like Interdigital v Xiaomi, Nokia v OPPO and
CCl v Ericsson, emphasizing the role of anti-suit injunctions and regulatory challenges.

3. Damages and FRAND (Fair, Reasonable, and Non-Discriminatory Licensing): marked by cases
such as Philips v Sukesh Behl and Ors and Lava v. Ericsson, which focused on royalty payments
and hold-out vs. hold-up issues.

Aakriti concluded by addressing some of the challenges that are faced, as well as a way forward. One
example Aakrti gave was how judges that deal with SEPs in India are on a rotating roster, changing
every 6 months on the High Court. This was addressed by explaining how more continuity on the bench
was required.

- Session 2: Social Media, Branding, and Advertising Practices
Speaker: Busra Bicakci

In our modern digital world, how can brands build strategic and compliant advertising campaigns?
Busra Bicakci tackled this question directly in a compelling session that explored the intersection of
branding, social media, and IP. First, Busra explored how social media could turn anyone into a target
audience. With nearly half of EU businesses in the information and communication sector paying for
online advertising, there are significant legal implications. Busra delved into the risks: unauthorized
use of music, hashtag hijacking, third-party content, and the unclear ownership of Al-generated
content, to name a few.

To mitigate risks and increase legal compliance, Busra outlined 6 key strategies:

1. Transparency: clearly disclosing paid partnerships by using tags like #ad or #sponsored.
Licensing: Assume that all content is protected - secure any licenses needed proactively.
Platform Specific Compliance: tailor campaigns to each platform and involve legal teams at
every stage — from concept to launch.

4. Cross-Functional Teams: Build collaboration between creative and legal teams.

5. Influencer Education: Equip influencers with clear contracts and offer branded compliance
guidelines and training.

6. Crisis Planning: Prepare for the worst with a defined response plan.



Concluding the discussion, Busra emphasized that legal and ethical considerations are not barriers,
but tools to protect brand integrity and a fast-moving online landscape.

- Session 3: Anti-Piracy and Site Blocking Measures
Speaker: Thomas Baetens

Thomas Baetens closed the seminar with a fascinating discussion and piracy and site-blocking
mechanisms. Global Digital Piracy causes billions in losses - $29.2 billion in the US in 2019 alone - the
need for effective countermeasures has never been higher. Thomas clarified the legal tools and types
of blocking:

- DNS, IP Address, and URL Blocking: each with their own specific pros and cons.
Static vs. Dynamic Blocking: the latter allows for preemptive blocking of mirror sites under a
substantially similar name or design.

Thomas highlighted landmark EU rulings like Pirate Bay, which established that courts could order
internet service providers (ISPs) to block access to infringing sites even without direct ties or user-
based evidence. Furthermore, Thomas discussed emerging trends in holding DNS resolvers, search
engines, and even app platforms accountable — as seen in Argentina’s Magis TV case.

Despite the effectiveness of these tools, Thomas argued that there is more to be done. Thomas called
for greater administrative mechanisms to streamline the blocking process, blocking orders against
other intermediaries than ISPs and user education to reduce demand for pirated content.

The Summit meeting concluded with a Public Speaking and Self Confidence session by Eva
Vercouteren. Eva's session encouraged participants to look inwards and challenge any self-sabotaging
habits that often hold young professionals back in their careers. Through a structured model of six
activation layers - ranging from physical and verbal habits to thoughts and beliefs. Eva helped
attendees recognize how insecurity and perfectionism manifest in everyday behaviour. She reframed
public speaking as a skill, not a personality trait, explaining that confidence stems from conscious
thought patterns, not age or experience. By identifying triggers, participants were equipped with tools
to shift into a self-assurance mindset, and to step into professional spaces with greater clarity and self-
control.

To conclude, the event was successfully conducted and combined technical expertise with personal
development, offering AIPPI’s Young Members a well-rounded view of the future of IP. From detailed
discussions on SEPs, branding, and anti-piracy to reflective insights on soft skills and self-confidence,
the event reinforced the importance of supporting young professionals in a holistic manner. This was
a clear step toward building a more informed, empowered, and resilient IP community of the future.
We trust you find this circular informative and useful. We look forward for your contributions.

Best regards,

On behalf of the Communications Committee,
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